


Mega Trends !!! 



90%
of businesses will be 

operating in the cloud 

by 2013* 

4 Exabytes
of unique information 

in 2011** 

>500
million social media 

members** 

Double  

Digit 
budget cuts** 



70%
Of people in China access 

Internet with a handset* 



THE LEADING QUESTION 



Big Data, Analytics and the Path From Insights to Value,  

MIT Sloan Management Review, Winter 2011  



Back to Agribusiness!!! 



COLLABORATION 

MOBILITY 

INTEGRATION 



INTEGRATION 



right information right 
moment right place



Do we have the capacity and 
the agronomic knowledge to 
develop the tools to use the 
huge amounts of data 
susceptible of being collected 
in real time and transform it 
into information ?  
 



Business Intelligence (BI) 


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Metadata Processes 

Data Quality Processes 

Governance Processes 

Dependent 

Data Mart 

Watson, 2009 



Business Intelligence Platform 
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 What happened? 

 What is happening? 

 Why did it happen? 

 What will happen? 

 What do I want to happen? 

Past 

Present 

Future 

Data 













http://localhost/i-farm/pda.asp




MOBILITY 







 A dashboard should answer three big questions: 



The fundamental challenge 
of dashboard design is to 
display all the required 
information on a single 
screen, clearly and without 
distraction, in a manner that 
can be assimilated quickly 

Stephen Few 



Augmented Reality !!! 



GPS 

Camera 

Accelerometer 



Cultura: Tomate 

Variedade: licopersicum 

Plantação: 15/04/2012 











COLLABORATION 





The Knowledge Worker 

What’s happening? 

Where to look? 

Anything new? 

How to share? 

When to act? 

Who knows what? 

Who and what can I trust? 



Collective Intelligence 



www.wordle.net

http://www.wordle.net/


CROWDSOURCING 





Brasilian Reality 
Zambalde et al., 2011 

WEBSITES CHARACTERIZATION 

10 WEBSITES: 21.178 MEMBERS,  461 GROUPS 
 

BIOLOGOS.BIO  - AGRONOMOS – EDUCAMPO DEFESA 

AGROPECUÁRIA - LAVOURAS DO BRASIL - BAMBOO - 

PLANTE ARVORE - PERMACULTURA REDE TERRA - 

MEIO AMBIENTE TERRA BRASILIS. 
 



WEBOMETRY 
 

WEBSITE        SIZE        VISIBILITY     IMPACT FACTOR   LUMINOSITY     DENSITY 

01 AGRONOMOS    4.420      72 0,017 7.499 10,80 

02 BIOLOGOS       6.580      56 0,073 4.195 01,56 

03 EDUCAMPO         767      10 0,015 5.066 37,13 

04 DEFESA     31.800 5.210 0,163 3.433 00,44 

05 LAVOURA    5.390 1.510 0,280 5.864 03,18 

06 BAMBOO    8.030 3.020 0,376                       12.352 04,31 

07 PLANTE ARV.    4.090 1.550 0,235 9.314 05,29 

08 PERMACULT     6.750    370 0,054 4.695 01,79 

09 REDE TERRA          644      108 0,024                       10.780 26,45 

10 MEIO AMBIENTE        205       4 0,019    219 91,79

  

SOME RESULTS 



Size Matters !!! 



90 % of web users only 

consume information 

9 % of web users 

comment and tag 

information 

1 % of web users create 

the majority of content 

Source: http://en.wikipedia.org/wiki/1%25_rule_(Internet_culture) 



Obrigado 
 

Miguel de Castro Neto 
mneto@isegi.unl.pt  

mailto:mneto@isegi.unl.pt

